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Abstract 

Some aspects of news dissemination. on market prices and supplies in Ogun State 
of Nigeria were studied. Primary and secondary data were utilised in identifying 
the flow of %,formation and the problems faced by farmers with regard to the 
market intelligence aspect of their farming operations. It  was found that farming 

c did not receive as much attention as the other major programmes transmitted on 
the radio which is the most comon medium through which farmers obtained in- 
formation. It is suggested that higher levels of response to agricultural production 
call for greater improvements in communicating farm and market news to  farmers. 

Introduction 

Low farm productivitv in developing countrics is often explained by 
factors ~ l l c h  as lack o i  mechanisation, inadequate supplies of ferti- 
h e r s ,  natural disasters and poor cultural practices. However, one very 
fundamental problem frequently overlooked is inaccessibility Lo know- 
ledge about market opportunities. Yet the transmitting of market in- 
formation is of considerahle importance for efficient food-crop prorlr.1~- 
tion and c:ffcctivc food marketing. It is .also important for rural devt.- 
lopment in general. Buntjer (1975) opined that the introduction of nclv 
h n o ~ ~ l e d ~ e  into a community has ramifying effects o n  the community, 
touching on its social a u c t u r e  and social activities. He etatctl that 
"interest and intensities of contact are important in the actual stage of 
disscxmination of market news Tvithinp community". 

Inatlt.quatc linowledge of market and culttiral requirements in sur- 
ror~llcling arcas can C ~ I I S C  the failure of production objectives. Indeed, 
I:lc.li of' in l'ormation on market signals, especially price levels, for agri- 

n ( , i ~ l t i ~ r i i l  c.onlrnotlitic,s Icavcs the farmers in a wcak bargaining position 
itnd ri\.t.s tllcrn r~o t l~ ing  011 \ V \ I I C ~ Z  to makc production tlccisions. 



I!  is noteworthy that a stated obiectivc o"icu1tural policy 1:- 
,. . 
.%r(yri? is the assurancc o" food in adenuate auarlaity and quality lo 
2c:et~ pace with increased population alld urbanisatio*~. n:ith resnerl tin 
~~o'it~co-economic as wcll as socio-physical chancs. Akinhsdr: (:?7'7! 
pointed out that different sources bf informason do have vrtryi?~: 

influences in communicating necessary changes. However, only ver. 
little work has been done o; markct intelligence aspects of food-crop.s 
production in developing countries. 

In view of the above, there is a need for systematic studies that can 
shed light on market price dissemination as a stimulus for greater agri- 
cultural production. The present study therefore examined aspects of 
the processes of dissemination of news on market prices and supplies 
in Ogun State of Nigeria. The specific objectives were: 

(i) To study the actual dissemination of information on prices and 
supplies to farmers. 

(ii) To identify the problems faced by farmers in obtaining neces- 
sary market information for production planning purposes. 

Materials and Methods: 

Original data for the study were collected between April and June 
1981 from sample farmers in eight villages. The multi-stage stratified 
sampling procedure was employed, that is stratified sampling at two or 
more stages. 

The fiame, Ogun State, was sub-divided into four socio-cultural 
divisions: Egba, Egbado, Remo and Ijebu. From each division, two 
villages were chosen and information collected from sample farmers 
in these villages. Selection of farms (and farmers) was based on cri- 
teria such as the size of farm and the proportion of farm hectarage 
actually devoted to  food crops production. It was posited that export 
crop producers would normally have a lot of information supplied 
them by government extension workers. 

Sample farmers were interviewed directly by trained enumerators 
using structured questionnaires. Fifty farmers were scheduled to  be 
interviewed in each of the four zones namely Egba, Egbado, Remo and 
Ijebu. However, seven farmers could not be reached in the Ijebu Water- 
side due to  inaccessibility and transportation problems. Data collected 
from ten other farmers were discarded especially as the questionnaires 
returned on them were either incompletely or wrongly filled. Table 1 
shows the resultant distribution of sampled farmers. 



TABLE 1 : DISTRIBUTION OF SAMPLED FARMERS BY SOCIOCULTURAL 
ZONES IN OGUN STATE 

Zone No of Respondents % 

Egba 

Egbado 

Remo 

Ijebu 

Total 183 100 .OO 

lnvcstieations were carried out  on  thc c:xtcnt to  which the farmers 
exposed tbems~.lves to  agricultural informat~ion. 'rhc i'armrr-rrspondcnts 
were asked ~r1icthc.r t l ~ c : ~  prtrposely "scarckccl" for information on  mar- 

rj 
lict prices and supplies or waitcd for such information to I)(:  hrought t o  
t l~cm.  

1: was positc'd that a direct causal relationslrip c l i i l  c.sisL l)c~hvocn 
thc p roccs  of picking rip nc3ws and thc infortnatioll solcrcc. ~csctl, irrnon: 
olllcr [!lings. k t ~ l x  and I.;v,rrsl'c~l(l (1972) had  a~.guc~i  ~ l l a t  l)c,ta.ectn :I 

ncws mctlir~m nr~d its au~lic:t~ct:. C i v c :  vari;~t)ie:s operate nanloly-, Ihc. 
di:gr(v, o f  c:xposirr(:, inlerp(:rson;~l relations, lhc co~ltct l t  of  the commu- 
~~ic i l t ion ,  thc prr-disposition of .  the listeler to news ~vl~ic l i  is relevant 
t o  his nccds and thc nlcdium through which the material is transmitted. 

Efforts ~v(:r(: marlc. to  compitc? programme coveraze ol' major ilclns 
including farming, I'rom thc programmr schcti,,l(:s of 09111 s ta t e  Rroad- 
casting (.:orporatioti, 0 j . o  SLatr Rrontl(:t~slillg (:orl>orntion, Otlclo 
Stalv Rroac!casting (:orporation and Fctlrral Rntlio (:orporntion 01' 
Uiy,ria in 1,cigo~ for ttrc- sixtclcn cl11ilrtc:rs \ ~ c : t \ v c . c ~ ~ ~  . j a ~ ~ ~ i a r >  1077 nlld 
D(~cc>rril!c.r 1080. Thc data obtainc,tl r v c w  itsc~tl to  t c t . ~ t  thc: I'ollo~+.ilr~. 
nssum1)tiotls: 

( i )  the four mdio stations csamilrc,d \,aid siniilar iitliwtion t o  
;arming during the period invcstigtltrtl. 

(ii) thc attention paid t o  farming was not diffcrcn t I'rorn that ~>iutl 

lo other major block-itrms (rcligio,l, music 'lrlrl 1 1 c . ~  S) ilurinr. 
thc same period. 

r In Lrsting the hypotllesrs, tllc analysis ol' varint~c~t, I ( ~ ' ~ I I I ~ ( J I I I '  \ \ . I +  

cmploycct. 



1'0 learn about the effects of the various information methods on 
how farmers react, respondents were asked about the degree of' in- 
fluence of market information on their farm producbon decisions. 
They were asked to  single out the most important influencing factor 
on their production decisions arising from the information method: 
used. It was posited that famers' perception of the relative movemenl 
in input and output prices greatly affected their price and incomc 
expectation and consequently influenced their planting response. 

Results and Discussion: 

Socioeconomic characteristics of  the respondents 

Of the 183 farmers interviewed, 18 were females. The farming 
experience of the farmers ranged between one and fifty years. Fifteen 
(8.2%) of the respondents had farming experience of 1-10 years, 
54 (29.5%) had 11-20 years, (24%) had 21-30 years, 61 (33%) 
had 31-40 years, and 9 (5%) had between 41 and 50 years. 

The age distribution of the respondents was found to be skewed 
towards the upper age brackets. While none of them was under 20 c1 

years only three (1.6%) were in the 20-29 years age group. Forty- 
eight (263%) were in the 30-39 years age group, 54(29.5%) in 40- 
49 years, 58 (31.7%) in 50-59 years, and the remaining twenty 
(10.9%) claimed to be above 60 years of age. This shows that the far- 
ming population is ageing. 

In an era when most educated youths migrate to urban centres to  
look for white-collar jobs, the supply of an enlightened labour force on 
the farm is limited. Most of the farmers remaining in the rural areas 
have little or no education. In this survey, illiteracy level was measured 
along the line of farmers' ability to  read and write Yoruba and English 
as shownln Table 2. 

About 50% of the farmers could only speak in Yoruba while about 
95.6% could neither read nor write English. They could ~ r o b a b l ~  not 
benefit from any literature on improved practices and market news if 
such were not written in Yoruba. However, two of the farmers (10%) 
had attended k h e r  institutions of learning. One of them had been to a 
Teacher Training college while the other was once at a School of @- 
culture. Both of them, now full-time farmers, would be expected to 
seek and utilise farm and market literature. Experts are in agreement 
that, in general, the extent to which farmers voluntarily expose them- 
selves to farm information is a measure of their desire to benefit from - 
learning experiences (Obibuaku and Hursch, 1974). 



- TABLE 2 : LITE IIACV AMONG RICE/MAiZE FARMER-RESPONDENTS 
IN OGUN STATE, NIGERIA. 

Literacy level Number % 
Responding 

Can only speak Yoruba 9 1 49.7 

Can only speak and read Yoruba 42 22.9 

Can only speak, read and write Yoruba 17 Y .3 

Can speak Yoruba-and English 2 5 13.7 
Can speak and read Yoruba and English 6 3.3 

Can speak, read and write Yoruba and English 2 1.1 

Total 183 100.0 

Note: The English spoken is not necessarily Queen's English: pidgin English is a 
variety of Enghsh widely spoken in Southern Nigeria. 

Individuals benefit also from personal and occupational experiences. 
In this survey, some respondents mentioned that they were engaging 
in secondam occupations apart from farming. One hundred and twenty- 
three respondents (67.2%) derived income from non-farm occupations 
such as commerce and trade, skilled occupations (cloth-weaving and 
tailoring), unskilled manual work as labourers, semi-specialised rehgious 
activities (gospelling, herbal - and native-medicine) and others inclu- 
ding palmi4ne-tapping. Those engaged in commerce and trade were 
the largest groups, accounting for 27.6% of respondents engaged in 
secondary occupations (Table 3). 



TABLE 3 : SECONDARY OCCUPATIONS OF RESPONDENTS 

Occupation* No. of Respondents 70 

Commerce and Trade 

Skilled and SemlSkilled Work 

Manuai (NonSkilled Labourers) 

Religious Occupations 

Others 

Total 123 100.0 

* Religious occupations include gospelling and preaching, arabic and 
quoranic teaching, herbalist and native medicine. 
Others include drumming, bicycle-repai-ring and wine-tapping. I 

A plausible explanation for the relatively iarue number of respondents 
t'. 

(34j deriving incomc from the trading sector is the existence in Eigeria 
of several large markets held either rlaily or periodically, during the 
day time or in the night. The ddiy market is rather peculiar t o  the large 
towns while the periodic market is more widespread among the smaller 
towns and villages. The 1981 O p n  State Market-Calendar gave the 
total number of markets in  the state *as 212. Twentyeight of which 
were daily markets, 5 were nightly markets and the other markets 
were held periodically in day time. 

Farmers' Exposure to Information Sources 

Eighty farmers (43.7%) mentioned. that they went out t o  search for 
market information 'very frequently', 31 (17%) sought market infor- 
mation only occasionally while 72 (39.3%) picked up news on prices 
and supplies only when itinerant traders, village dealers and close 
relatives visit their farms. 

In the study area, the most common medium though which news 
materials were transmitted was the radio, One hundred and fifty- 
five respondents (84.7%) either owned or had access t o  a radio set in 
their locality. Other sources of information included newspapers, 
village dealers, co-farmers, relatives, trade associations and extension 
workers. Extension workers did not come out as a major source of 7 

market information for farmers in Ogun State. Rather, more reliance 
x a s ~ + c d  QU fie mass media and traders. While 91 respondents relied 

------ ---- 



on the radio for information, only 3 relied on extension workers as 
shown in Table 4. In an investigation of farmers' source of market 
news and information about new crops in Thailand, Dixon (1975) 
reported the very great reliance placed by Thai farmers on werchants 
and a general lack of trust in the market information given by exten- 
sion service. 

TABLE 4: SOURCES OF MARKET INFORMATION FOR SELECTED 
FARMERS IN OGUN STATE OF NIGERIA 

Source No. of Respondents 
(N = 183) % 

Radio 9 1 

Newspaper (~ai1~1Weekly) 49 

UrbanlItinerant Traders 36 

Agric. Newsletters 28 

Co-Farmers and Relatives (Non-Traders) 11  
6. 

Village Dealers 8 

Extension Workers 3 

When asked why they did not use other sources of information ade- 
quately, the farmers gave reasons such as indifference or lack of time to  
seek other sources (accounting for 31.5% of total responses), ignorance 
about other information sources (6.5% of total responses) and the pur- 
ported bias of certain information sources which accounted for 
16 39% of total responses (Table 5). 

In Ogun State, newspapers came second to  the radio in order impor- 
tance in terms of news dissemination. Some of the newspapers read 
by farmers were the Isokan, the Gbohungbohun and the Irohin Yoruba. 
They are published weekly in Y oruba language which is widely spoken 
in the areas of study. The three newspapers carry information on mar- 
ket days but do not offer any information about prevailing prices in 
particular markets. 



TABLE 5 : REASONS FOR PREFERENCE OF SELECTED OGUN STATE 
FARMERS FOR THE RADIO AS A MAJOR INFORMATION SOURCE 

COMPARED TO OTHER SOURCES 

Reasons Ntunber of 
Respondents % 

UnopportunedlNo time to seek out other sources 57 31.15 

Unirnpressed/J30 not like other sources 45 24.59 

Biaslother sources do not often tell the truth 30 16.39 

Financial Positionlother sources are expensive 18 9.84 

knorance/Hdve not thought of checking o t h e w r c e s  12 6.56 

Unsure or IndifferentNo response 2 1 1 1.47 

Total 183 100.00 

With regard to the radio, 61  respondents claimed that the Ogun 
Radio was their first-choice of radio stations. Seventeen respondents 
(18.7%) preferred Radio OYO, eleven respondents (12.1%) tuned in 
to Lagos while two respondents preferred programmes on the Undo 
State radio station. Priference for Ogun Radio by the majority is 
understandable as this study was carried out in Ogun State. 

The programmes most often listened to were Arokobodunde which 
was the first choice of 34 resppndents, Agbeonijeamodun (first choice 
for- 14 respondents), ~ ~ b o - ~ l o ~ b o n  (first choice for 12 respondents) 
Edunokan (first choice for I1 respondents) and Aiyegbege (first choice 
for 11 respondents). Another &up of eleven respondents preferred 
programmes on cooperatives and farming generally while ten respon- 
dents had no programme preferences. 

An investigation of the proportion of air-time devoted to  discus 
sions on farmtng and farming-related activities by various radio stahons 
showed that the average was less than 2%. Table 6 shows that the pro- 
p r t i o n  of air-time devoted @ farming averaged 1.93% percent (or 22 
minutes per day); the proportion ranged between 0.96 on Monday to 
40.87 on Saturday 





Table 7 shows the analysis of variance and from it, it is clear that 
there were no significant differences between the radio stations with 
regard to the degree of attention paid to farming. Therefore, the hypo- 
thesis that'the radio stations paid simiiar attention to farming is 
upheld. - 

TABLE 7: ANALYSIS OF VARIANCE TABLE ON RADIO COVERAGE 
OF MKJOR ITEMS IN SOUTH-WESTERN NIGERIA. 

Source of Degree Sum of Mean F 
Variation of freedom squares Sq-e Ratio 

Total 15 305,439 9 4  

Between 
means of 
radio 
stations 

Between 
means of 
major block 
items** 3 413,659.27 137,886.42 5291* 

ns = not significant; * = signifficant at 5% ** religion, news, music and- 
farming. 

However, significant differenoes were found between the attention paid 
to the different items covered. Thus, the second hypothesis that as 
much attention was paid to farming as the other major items trans- 
mitted cannot be upheld. 

Longmn and Short-run Responses 
Twenty-seven respondents (14.8%) adjusted (increased) their land 

allocation to foodcrops on the basis of information received while 16 
respondents (8.7%) claimed that their knowledge about market avai- 
lability greatly affected their harvesting and processing responses 
(Table 8) In the broadest sense, however, farmers' production deci- 
sions were influenced by a gamut of complex and intricate forces. 



(jlatunbosun (1974) enumerated factors to  be considered in appre- 
ciating farmers' respon'se pattern to  include farmers' perception of the 
signii'icance of a new price change, the relative movement in input 
prices particularly labour wages, land availalilitv, credit availability 
and its cost, and the relative prices of alternative crops. I-Ie remarked 
that "besidcs price (which is the most important variable), other fac- 
tors such as decreasing impetus in disease control and pest removal, 
bad weather, refusal to  follow yield-increasing recommendations, 
sloppy harvesting and processing could be responsible for a diminishing 
ratc of production response." Thus. production decisions are the pro- 
duct of various long-run and short-run influences. It is evident that 
whcrc farmers iack necessaw information, they would have no solid 
basis on which to  make realistic production decisions. That perhaps 
is the rationale hehind respondents' desire for better improvements 
in the flow of information as evident from Table 9. 

TABLE 8 : INFLUENCE O F  INFORMATION METHODS ON FARM 

el 
PRODUCTION DEC!SION OF SELECTED OGUN STATE FARMERS 

Influence 

None 

Little, almost inslgificant 

Somewhat, appreciable 

A great deal in: 

No of % 
Respondents 

Increasing foodcrops hectarapc 
knowing about supply sources of' farm inputs 
Learning about and acbally trying new programmes 
Lc?.rning about potential areas or ways of disposing 
farm surplus 
Influencing own selling price 
Knowing time rain is expected to fall 
Knowing right time of planing 
Awareness ot'Governrnent actions. 

Total 183 



TABLE 9 : PROGLEMS FACED BY SELECTED FARMERS FROM 
OGUN STATE IN THE USE OF INFORMATION AND SUGGESTIONS FOR 

MAKING IMPROVEMENTS IN THEIR FARM OPERATIONS 

Farmers' Response 

Problems 

Often too late 

Not really relevant, not directly useful 

Not detailed enough 

Not easy to understand 

Not accurate 

Too general, unspecific about government real 
intentions. 

No response 

Suggested Improvements 

Information to be made more timely 

Greater direct role by extension service agents. 

Need for adult/vocational education for 
ageing farmers 

Repair of bad rural roads for easier access to and 
exit from information agencies. 

Broadcast farming programmes more frequently 
and at good times (early evenings) 

Need for accurate weather-forecasting 

Supply of unbiased information untainted with 
politics 

No response 

No. of 
Respondents 

Fifty seven respondents (3 1 .I%) would want information to be made 
more timely, 30 (16.4%) advocated that extension agents should 
play a more direct and positive role while 13 respondents would want 
radio broadcast of farming programmes to be more frequent. Indeed, 
it is of vital importance to improve rural-rural and urban-rural corn- 
munications if farmers are to be made more aware of market and other 
forces affecting farming. 



Conclusions: 

The main objectives of this study were to identify the sources used 
and the problem faced by farmers in obtaining necessary market 
informatron for production planning purposes. I t  was found that there 

+. were not enough information stimuli relevant t o  and timely for the 
farmers to  be greatly interested. 

In countries such as Nigeria, where agriculture is predominant, 
market information in very irnp&tant in farm decision making. Lack of 
information on market signals, especially price levels, leaves the far- 
mers in a weak bargaining position and gves them nothing on which 
to make production decisions. 

For the attainment of higher levels of response to agricultural pro- 
duction, greater improvements in communicating agricultural news 
to farmers is essential so as to make them more aware of the market 
aspects of farming. 
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